
our products and services

wireless subscribers (000s)

01 02 0403 05 06 target

2,578
2,996

3,936

4,521

5,071+

3,424

2005 subscriber mix 

 postpaid prepaid

19%

81%

. A national wireless provider with 4.5 million consumer and

business subscribers, and extensive digital coverage to 94% 

of Canada’s population. A North American industry leader in cash flow yield, operating

margins and churn rate, with an average revenue per unit

approximately 20% higher than our major Canadian peers. A national provider of integrated digital wireless voice, data 

and Internet services, including innovative Push To TalkTM (PTT)

services with Mike®, Canada’s only iDEN network, and Instant

Talk®, a national CDMA PTT service. A leader in network performance with nationwide digital PCS

(CDMA) service, including 1X data and newly launched wireless

high-speed (EVDO) service
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TELUS wireless

who we are
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digital voice – PCS (postpaid
and Pay & Talk® prepaid) and Mike
all-in-one (iDEN); Push To Talk
capability on both Mike (Direct
ConnectTM) and PCS (Instant Talk)

Internet – wireless web, text,
picture and video messaging,
music, ringtone, image and game
downloads, Wi-Fi Hotspots 
and TELUS mobile TVTM

data – wireless high-speed
(EVDO), 1X, Mike packet data and
personal digital assistants (PDAs),
such as BlackBerry available 
on both PCS and Mike
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2005 results – wireless

40%

revenue $3.3 billion

44%

EBITDA $1.44 billion

53%

cash flow* $1.04 billion

2006 targets – wireless

44%

revenue $3.775 to $3.825 billion

48%

EBITDA $1.70 to $1.75 billion

63%

cash flow* $1.25 to $1.30 billion

share of TELUS consolidated 

in 2005, we delivered by...
. Providing best-in-class coverage, customer service and retention, as evidenced 

by achieving a top-quartile North American subscriber churn rate of only 

1.4% per month. Increasing combined digital PCS and Mike coverage to 30.6 million POPs, or 

94% of the Canadian population, including 1X data network coverage to 92% 

of the population . Introducing Instant Talk, a new PTT service on our PCS network that enables

customers to communicate instantly, at the push of a button. Helping customers stay in touch around the world by launching both the Motorola

A840 World Phone and a global system for mobile (GSM) global roaming card, 

and expanding our international roaming capabilities to more than 120 countries. Launching our national wireless high-speed (EVDO) data network in five cities,

enabling data transfers at least six times faster than previous TELUS services. Introducing TELUS mobile TV service, which offers customers real-time access 

to live television programming on their wireless phones

in 2006, we are staying ahead with...
. A continued focus on profitable subscriber growth through EBITDA and cash flow

generation, as well as world-class operating performance. A target of $1.25 billion to $1.3 billion in cash flow (EBITDA less capital expenditures)

from our wireless operations, a 20 to 25% increase. A rigorous focus on customer retention and on maintaining top-quartile 

North American churn levels through premium customer service, which is being

further facilitated by the integration of our wireless and wireline operations . New wireless data products and services that leverage our 1X, EVDO and 

iDEN networks. Ongoing expansion of our national points of distribution. Enhanced coverage in North America and expanded international roaming 

with other carriers. Expansion of the largest PTT services base in Canada with both Mike Direct

Connect and PCS Instant Talk 

*EBITDA less capital expenditures.



our products and services
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. A full-service incumbent local exchange carrier in Western 

Canada and Eastern Quebec offering local, long distance, data,

Internet, video, entertainment and other services to consumers 

and businesses. A national provider of data, IP and voice solutions focusing on 

the business market, including non-incumbent operations located 

in urban centres in Central Canada. A provider of 4.7 million network access lines. The second largest Internet service provider in Western Canada

with 1.0 million Internet subscribers, 76% of whom are high-speed 

voice – local and long distance phone
service, personal call management
services such as Call Display and Call
Waiting, sale and rental of telephone
equipment, and network wholesale
rental to other service providers

data – IP networks, private line,
switched services, network wholesale,
network management for local and
wide area networks (LAN and WAN),
and hosting

Internet – TELUS high-speed or
dial-up Internet services with available
security features (Firewall, Anti-Virus,
Parental Control, Anti-Spyware and
Spam Control) 

IP-based solutions – TELUS 
IP-One Innovation® and TELUS IP-One
Evolution®, advanced IP applications
for business customers

managed IT services –
a suite of managed IT solutions and
infrastructure delivered nationally
through TELUS’ wireline and wireless
IP networks connected to TELUS’
state-of-the-art Internet Data Centres

outsourcing solutions –
contact centre and human resource
and occupational health and 
safety solutions

TELUS Future Friendly Home –
a suite of leading-edge digital resi-
dential services that include TELUS
Home Networking (wireless LAN),
TELUS HomeSitter® and TELUS TV

who we are

TELUS wireline

2005 network
access lines 

 residential business

total 4.7 million lines

37%

63%

high-speed Internet
subscribers (000s)

01 02 0403 05 06 target

215

410

690
763

863+

562



share of TELUS consolidated 
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in 2005, we delivered by...
. Finalizing a five-year collective agreement with our unionized team members

that reflects the competitive realities of the telecom industry. Successfully implementing a number of large IP contracts as part of our

business market expansion into Central Canada . Winning major multi-year contracts including the Government of Quebec, 

Intrawest Corporation and Best Buy Canada. Providing leading-edge HR outsourcing services and expertise through 

TELUS Sourcing Solutions and signing long-term contracts with the Calgary 

Board of Education and Hamilton Health Sciences . Launching CallCentreAnywhere, Canada’s first fully integrated on-demand

hosted contact centre service, for business customers. Offering TELUS TV, our innovative digital consumer entertainment solution, 

with targeted commercial launches in Calgary and Edmonton, Alberta

in 2006, we are staying ahead with...
. Additional efforts to drive operating efficiency and effectiveness through 

the integration of our wireless and wireline operations. An increase in our high-speed Internet subscriber base and continued 

network upgrades to increase broadband capacity and expand our 

addressable market. The expansion of our innovative Future Friendly Home suite of services 

with the further geographic roll-out of TELUS TV. Improvements in productivity and customer service excellence, achieved 

by capturing value from TELUS’ investments in technology and streamlining

operating systems and processes . An increase in non-incumbent revenue and profitability in Central Canada . The creation of additional managed solutions for our business customers 

that enhance their competitiveness and their commitment to TELUS 

2005 results – wireline

60%

revenue $4.8 billion

56%

EBITDA $1.85 billion

47%

cash flow* $938 million

2006 targets – wireline

revenue $4.825 to $4.875 billion

EBITDA $1.80 to $1.85 billion

cash flow* $750 million

56%

52%

37%

*EBITDA less capital expenditures.




