Generate revenue
of $8.6 billion

to $8.7 billion

Up 6 to 7%, driven by
continued wireless growth,
non-incumbent wireline
growth in Central Canada
and wireline data growth

\-

2000

revenue
($ billions)

02 03 04 05 06
target Yy,

Achieve earnings
per share (EPS)
of $2.40 to $2.60

Increase of 22 to 33%
due to continued growth
in EBITDA and lower
financing costs

\-

2.40 to 2.60

1.96

1.68

0.92

(0.75)

02 03 04 05 06
target Yy,

Generate $1.55 billion
to $1.65 billion in
free cash flow

Strong free cash flow
available for dividend
payments, share
repurchases and working
capital requirements

\-

free cash flow
($ billions)

(015)

02 03 04 05 06
target Yy,

TELUS 2005
business review
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fargets

EBITDA
($ billions)

Deliver EBITDA
of $3.5 billion
to $3.6 billion

Up 6 to 9%, generated
by wireless growth and
improved non-incumbent
wireline operating
profitability

02 03 04 05 06
| target Y,

capital expenditures
(% billions)

Invest $1.5 billion

to $1.55 billion for
long-term growth

132 132

125

Up 14 to 17% due to
capital investments deferred
from 2005 and continued

investments in wireless and
wireline networks, infor-
mation technology and

new service development 02 03 04 05 06
\ target

For a complete set of 2006
financial and operating targets,
see page 47 of the 2005
annual report — financial review,

These 2006 targets are qualified in their entirety by the Forward-looking
statements on page 15 of the TELUS 2005 annual report — financial review.
By their nature, forward-looking statements require the company to make
assumptions and are subject to inherent risks and uncertainties and there
is significant risk that the statements will not be accurate.




high-speed Internet

wireless subscribers

(millions) subscribers (thousands)
Add more than
Attract more than
100,000 new
550,000 new ) 863+
: : high-speed Internet
wireless subscribers : 763
subscribers 690
562
410
A 13% increase in the
A 12% increase, based high-speed Internet
on expected robust subscriber base, the
wireless industry growth cornerstone of TELUS
in Canada Future Friendly Home
services
02 03 04 05 06 02 03 04 05 06
L target Y, \_ target Y,

TELUS 2005 ‘ 9
business review






